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Every person can be a
firework: Inside the
vision of Daria US

With heart from Southwest Florida — Daria US is
redefiing what it means to be a German-American

company while blending innovation, values, and op-

portunity into a model that aims to spark economic

independence and quality of life for all.
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a kcy ﬁgurc of the company, Frank Rahlf. The other key ﬁgurc is Patrick Lauber,
his partner. Together, they have developed a company, a value-based mindset and
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Stories That Connect — Welcome to the First
Edition of the Sunshine Post

clcome to the first edition of the Sunshine Post. A

newspaper from Florida — for everyone who lives,

works, and dreams here. Our goal is simple: to tell
positive stories that connect. People, ideas, and experiences that
show just how diverse Southwest Florida truly is.

Our most prominent article in this issue is part of a series
about entreprencurial stories from the region (p. 4). Frank Rahlf
from Daria US talks about the Daria US community, his journey
from Germany to Fort Myers, about
responsibility, values — and why for
him, it’s the people in Florida that
matter most. A conversation that
shows: success has a lot to do with
integrity.

We continue with a celebration
that has been bridging worlds for four
decades: the Oktoberfest at the Ger-
man-American Social Club in Cape
Coral (p. 8). Dirndls, brass bands,
pretzels — and a few thousand people celebrating as if Bavaria were
just around the corner. What started as longing for home has become
much more: a meeting place for generations, cultures, and neighbors

who might otherwise never have crossed paths.

Also in this issue: the remarkable series about Credit Unions (p.
7). What once began with $26 and a handful of people has trans-
formed entire communities — and continues to shape how we think
about solidarity and mutual support. An idea that’s more relevant
than ever in times like ours. Stay tuned for more exiting facts in

our November issue!

Buile With You:
The Sunshine Post is created with input
from residents and business owners who

kIlOW SOUthWCSt Florida bCSt. called “The Kindness“, which

This is your newspaper.

We're looking ahead: In a new series, our tech team shows how
artificial intCHigcncc can make your daily life easier (p. 14). Whether
in the office, at home, or in small businesses — the opportunities

are vast when used wisely.

Before that, things get competitive with the Ryder Cup (p. 10).
Every two years, this tournament caprivates golff\ans worldwide. We
Cxpluin Why passion, drama, and team spirit make the Rydcr Cup
an exceptional event — and why it’s more than just a competition.

Community matters most
to us. That's why we highlight
projects that inspire us and our
community to do good every
day (see below). In this issue,

we are introducing a column

will be your Sunshine Post guide
to helping your community in

various ways.

Plus, there’s a culinary tip for anyone craving authentic German
delicacies (p. 3): At Rockn Rolls in Cape Coral, tradition is served
— with patience, time, and plenty of dedication.

We at the Sunshine Post have curated our list of topics for this

issue to bring joy and the freshness of a positive mindset to you!

Locally written, locally edited, locally printed and distributed
— because we believe the best stories begin right on our doorstep.

Enjoy reading!
By Rouven Zietz, Sunshine Post Editorial Board

Quality

journalism for

everyone.
Find the
Sunshine

Post at many
locations across
Cape Coral and
Fort Myers.

Sunshine Post

Editor-in-Chief/Managing Editor

Rouven Zietz

Contact Information

info@sunshinc—post.com
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The Kindness: Give a Home, Change a Life

Each one of us has the chance to bring a little kindness into our community. It doesn’t have to be costly or

complicated — even the smallest actions can make a difference.

In this column, we share simple ways to give back and spread goodness right here in

our beautiful region.

Perhaps what you're missing is a four-legged friend by your side. If so, consider adoption.
You don’t need to go to a breeder — local shelters are filled with wonderful animals waiting
for a second chance. Adopting doesn’t just change their lives — it can transform yours, too.

But adoption is also a lifelong promise. Welcoming a pet

Even small

acts of kindness

In our rcgion, SCV€1"211 ShﬁlthS W()l”k Eif€l€SSIy Sll’ld OﬁCl’l

means being ready for responsibility: through all of life’s
changes, your companion depends on you. Thinking ahead

ensures that your choice is filled with joy, not regret.

— adopting, at full capacity: Cape Coral Animal Shelter (capecoralan-

1 . imalshelter.com), Lee County Domestic Animal Services
Vo unteermg, (Ieegov.com/animalservices/adopt), Gulf Coast Humane
Society (gulfcoasthumanesociety.org), and the Animal Refuge

donating, or

Center in North Fort Myers (animalrefugecenter.com). Visit

sharing — make

their websites, but even more: stop by, meet the animals, and

feel the connection.

a big difference

for local shelters.

a difference.

On page 11, don't miss our new feature Hidden Sparks, where
we introduce two special pets from local shelters each month. By J. Heartley

If adoption isn’t possible right now, you can still help:
volunteer, donate, or spread the word. Every small act makes

Adoption doesn’t just change an animals

life — it can transform yours, too.

These two cuties have found love and a forever home — with us! Photos courtesy of J. Heartley.
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Hidden Gem in Plain Sight

One of Cape Coral’s finest culinary treasures is tucked just off Del Prado Boulevard: Rock’n Rolls German Bakery

& Bistro. Since opening its doors in May 2024, this family-founded bakery has quickly won the hearts (and taste

buds) of locals and visitors alike.

tep inside, and you are immediately welcomed
S by the warm aroma of fresh bread, buttery

croissants, and delicate pastries that are baked
cvery morning. The dispizly cases offer an irresistible
varicty of cakes, fruic-filled doughnuts, and classic
German spcci:iitics crafted with :1uthcnticity and
care. Seasonal treats, such as confections made with
traditional German plums, higlilight the b:ikcry's

dedication to heritage and quality.

At Rock’n Rolls, every item tells a story. Using
only the finest natural ingredients like fresh yeast,
pure water, salt, carefully selected flours, and,
most importantly, time, the bakery preserves the
art of traditional German baking. No shortcuts,
no preservatives, just honest craftsmanship passed
down through generations of fﬂmii}' recipes. This
philosophy extends beyond their bread and rolls:
their homemade lunch specials have become a sen-
sation in Cape Coral, introducing the community
to authentic dishes such as sauerkraut and tender
beef roulades. Each meal is prepared fresh to order,
i)iiéi‘iiig a genuine taste of Germany that sinipi_y

cannot bC l'Cpi iCilthi

I’s this blend of passion, tradition, and quality that
sets Rock’n Rolls apart. Customers often remark chat
the bistro is unique in Cape Coral, a one-of-a-kind des-
tination where you can €njoy a morning pastry, return
at lunch for a i’ienrty homemade meal, and soon — thanks
f0 upcoming cxpansions — iingcr into the cvening for
bistro—styic dining. Plans are :111‘c:1dy undcrway for a new
bakery in Downtown Fort Myers, as well as a full German
restaurant. Even the original Cape Coral location is pre-
paring for a makeover this year, with a fresh new look,
extended hours, and exciting additions to the menu.
Rumor has it, Rock'n Rolls may cven introduce Déner
Kebab, a move that would make it the only spot in Cape

Coral offering this beloved dish.

The community has already taken notice. With 4.8 stars

from 105 reviews on Google, Rock’n Rolls German Bakery &

Ristro ranks among the highcst—mtcd establishments in
Cape Coral and its surroundings. Day after d:iy, the team

proves that excellence is not just a goal - it’s their standard.

For anyone secking a taste of tradition, a fresh-

i}' b!li{Cd 1"0ii7 or an :mthcntic German iLll'lCh pl’C‘

p:u‘cd with heart, Rock’'n Rolls is more than a

bnkcry. [t’s a celebration of culture, qu:ility, and
community - trub* a hidden gem in plnin sight.

By Jacob Kugmun

N/ /’, |

The wonderful and hard-working Rock’n Rolls Team.
At Rock’n Rolls, there are no shortcuts — just
honest Craftsmanship, fresh ingredients, and the

true taste of Germany.

Photos courtesy of Rock'n Rolls German Bakery & Bistro.
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Manual paperwork, messy spreadsheets, and
disconnected systems are costing you time and

money.

for local businesses in Fort Myers and Cape Coral.

Specializing in web apps, databases, and

We use cutting-edge

and adapt.

We speak both ‘business’ and ‘tech’ to ensure

from start to finish.

www.mj-and-sons.com

"mj & sons.

automation to help your business learn
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Business Talk: Frank Rahlf from Daria US

With heart from Southwest Florida — Daria US is redefining what it means to be a German-American company

while blending innovation, values, and opportunity into a model that aims to spark economic independence

and quality of life for all.

It’s a day on which some-
body who’s not from Flor-

ida might think a tsunami

has hit the old back roads of
Downtown Fort Myers, when
[ hastily make my way into the
Headquarters of Daria US - an
evermore prominent face in the
already busy and bustling land-
scape of Main and Hendry St. I
have a meeting with a key figure
of the company, Frank Rahlf.
The other key figure is Patrick
Lauber, his partner. 'I‘ogcther,
they have developed a compa-
ny, a value-based mindset and
a community, which has been
supporting families from the US
and Germany in gaining finan-
cial freedom for three years now.
Today, Frank Rahlf is our
inauguml interview partner for
this series called “Business Talk®,
where we talk to local business
owners, entrepreneurs, and man-
agers about their day—to—day life,

success, values, and much more.

I am greeted with a warm
SWelcome!* by Mr. Rahlf him-
self, who awaited me in the
conference room on the second
floor of a building one might
confuse for something that came
straight out of an industrial <me
machine but was taken over by
some high-tech, almost Star-
Wars-esque robot invasion (the
previous owner of the office).
But even as I make my way up
to the elongated and brightly lic
space our interview’s gonna take
place in, I am also greeted by
many smiling faces, one warmer
than the previous one.

Warmth. Pcrhaps not a direct
value, but definitely a feeling you
get walking into the Daria US
building on Hendry Street for
the first time.

Winston: First of all, thank
you for taking the time to meet
with me today. I have to admit,
I can hear a little bit of an ac-
cent — are you originally from

Germany?

Rahlf: Yes, that’s right. I was
born and raised in Germany, and
even after many years abroad,
a bit of the accent always stays

with you.

Winston: I think it gives the
conversation character, and of
course, it ties in perfectly with
the fact that Daria is a Ger-
man-American company. So let
me start with something that
many people might be curious
about: what was the real back-
ground, the motivation, behind
moving to Florida and starting
this immense project? Seems like

a big decision to make.

Rahlf: Well, that is f}xirly sim-
ple to answer. The reason why

“Every person can be
a firework of creativ-
ity, productivity, and
happiness if they find

themselves in the

right position.“

Frank Rahlf,
Co-Founder and

CEO Daria US

I moved to Southwest Florida
was — surprisingly — not the
sun shining so often here. I also
did not move here for the truly
magniﬁccnt and fascinating na-
ture — I'‘m sure there are animals
and creatures a German might
never imagine to see in his life
that I'see daily in Florida, truly a
privilegef Clear waters, beautiful
beaches, etc.. That is the Florida
charm I always enjoyed — for all
35 years that I've been visiting
before I finally moved. But no,
it was not for that. The biggest
and most important reason is
that the people here are just so
ﬁ'icndly and open and kind. You
just feel very welcome and at

case when you're here.

Winston: Exactly my thoughts

when [ came into your office!

Rahlf: Goal accomplished!
Something else T love about
Floridians is that you can build-
contact very easily, because the
people are very heartily and al-
ways ready to help you out. But
to answer your question bricfly:
The people were the most im-
portant reason for me to start
Daria US and consequently also
start my life here in Florida. And
now that we've achieved that, we
want to give back to the people
of Florida in exactly the same
way and with the exact same
kindness they treated us with.
This is very important to us. In
Germany, we say: “Es 1i€gt uns
am Herzen“. It means it lies at
our heart, I feel like that envi-
sions how important it is to us.

Winston: Absolutely. German
is such a beautiful language, I am
now noticing. So many warm
and feeling words! Mr. Rahlf,
just when you were talking
about your company’s mission
of giving back, T couldn’t hc]p
but wonder, where and how
exactly did Daria US start? And
also: Daria sounds familiar in
a way. Do you mind tCHing me
morc about how you came up
with that?

Rahlf: Of course! And also,
Anna, please, call me Frank.

Winston: Noted.

Rahlf: Now, where did it all
Start...

For a2 moment, it seems like
the world had gone quict. I just
knew there was something so
exciting and inspiring to be told
in that very room [ was sitting in,
and I would have the privilege to
hear it firschand.

Rahlf: Let’s start with my
daughter.

[ open my eyes wide.
Rahlf: This is Daria.

He shows me a picture of a
dark-blonde girl smiling widely
at the camera with dimples at
the mouth and eyes sparkling
from joy. Probnbly a picture
taken on a ﬁlmi]y vacation.

Rahlf: Daria. She is, together

Frank Rahlf, Co-Founder and CEO of Daria US. Photo courtesy of Daria US Holding LLC.

with my beauriful wife Vikroria,
the most important person in
my life. That is why we chose
to name the company after her.
And also because the name is
so melodious and beauciful. T
am very happy that my partner
Patrick Lauber and I were able
to decide on this particular name
because it makes running this
company all the more special
for me. But there’s also a lictle
Story to it.

See. I told you so.

Rahlf: In 2022, after we were
able to visit the States again
— that is after Covid—19 —, we
boarded a planc with a wild
group of twenty friends in Ger-
many and went to Florida. Then
and there we decided: “We want
to build something right here.“.
Not everyone had the financial
resources to engage in the proj-
ect with a big investment right
away, so we decided to create
a solution based on Fractual
Ownership. That means, to put
it simply, multiple people in our
friend group were able to build
a house together here in South-
west Florida. We just thought it
was a great solu<on and started
professionalizing it, which now
turned into one of the most
modern investment models
currcntly available in the real
estate sector. Very flexible and
especially suitable for those who
wish to engage in real estate but
do not yet have enough money
to afford their own home, with

or without support from a

bﬁl’lk.

Winston: With that kind of
a starting point, I can imagine
that there has to be some kind
of value-based spirit at Daria.
What would you say, what does
Daria US stand for?

Rahlf: You see, Daria is ac-
tually more of a community
than it is a standard company.
We have clear rules of how we
interact with cach other here
at Daria US and have built a
philosophy which carries our
day-to-day operations as well as
our long-term goals. That is why
it is crucial for us to act within
the values we have internalized
in our community. Those are:
Trust. This is a major one, we
have to trust one another here
as much as we can. Supporting
cach other. Being responsible.
Doing what's best and then more
for everyone who is part of our
community but also everyone
who isn’t. We have made it our
philosophy to communicate
and bond on a positive level
with any of the people we get in
contact with. We have made it
our philosophy to not generate
success at the expense of others.
The success we have achieved so
far and the success we are 100%
sure to achieve in the near future
comes from things that we know
will help other people as well.
A further core value of ours is:
family. Daria US is a family in
itself. But even more so, we are
a family-oriented community,

WhiCh means Ehﬂt EhC support Of
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families and Cspﬁciaiiy children
and young adules on their life-
path is of‘\fcry high importance

to us.

Winston: And why didn’t you
just create a community to get

something started togcther?

Rahlf: The background to
this is actually very simple. We
are convinced that the founda-
tion for freedom is economic
independencc. That’s Why one
of our main goais is to achieve
cconomic independence for each
individual, each member within

our community.

Winston: So the focus is both

on community for its own sake,

Built on trust,

quality, and re-

sponsibility, Daria

US strives not just
to grow, but

to improve peo-
plc’s lives and

the region it calls

home.

and on creating financial foun-

dations for independence?

Rahlf: Exactly. Florida, and
especially the opportuni<es
here, are par<cularly well-suited
for this. This is partuclarly true
for Fort Myers and Cape Coral
— an incrcdibiy beautiful area
with enormous potential that
we want to help bring to the
surface. We are proud to have
our headquarters here in Cape
Coral and Fort Myers. Our aim
is to contribute to making this
region even more successful and
attractive. That is why we do ev-
erything with the clear intention
of connecting it directly to the
cconomic independence of our

mcmbcrs.

Winston: So in the end, is it
really just about real estate? Is
Daria US essentially a develop-
ment company?

Rahlf: Daria is, again, much
more than a real estate company.
Real estate is, to some extent, a
means to an end — helping each
individual to become economi-
cniiy stable and, in the medium
term, cconomicnliy indcpcn—

dent.

Winston: So property is more
of a tool rather than the whole

story?

Rahlf: Correct! Beyond real
estate, we are ac<vely crea<ng
service companics, restaurants,
and entertainment concepts. The
goal is to provide a qualita<ve
addition —and in some areas
cven an improvement — to what
the market currently offers. We
have set ourselves the standard
of only pursuing projects if we
can deliver them at an excep-
tionniiy high level of quniity.

Over time, we decided to es-

tablish independent business
solutions in a variety of sectors.
So far, this has worked out very
well, and we are genuinely proud
of it. Our team continues to
grow month by month, and that
growth is clear proof that what
we are doing is being successfully

fCCCiVCd anCi Cnlbl"ZlCCCL

Winston: And how do you see
the growth of the company in
the future? Do you have enough
manpower to actually make all

this happen?

Rahlf: In fact, we are already
working with both German
and American employees in
many areas today, and we are
continuing to expand all sides
of the businesses. Anyone who
is interested in becoming part of
our community — whatever the
role may be — can apply. On our
website, people will soon be able
to see which posi<ons are open.

Winston: So there are cur-
rently opportunities available

for people who want to join?

Rahlf: Absolutely. I think
it’s a great chance to find a very
interesting job and the oppor-
tunity to become a leader and
entrepreneur yourself, whether
you're younger or older. As [
mentioned, we truly welcome
every zippiication7 and every
appiicrtnt will cvcntuuiiy have a

conversation with us.

When I leave the headquar-
ters later that afternoon, I take
with me not only the impression
of an innovative business but
also of a truly German-Amer-
ican company, one that builds
bridges in culture as much as it
does in innovation, commerce,
and quaiity of life. Daria US

dOCSl’l’E jUSE want to Cmpioy

Frank Rahlf, Co-Founder and CEO of Daria US. Photo courtesy of Daria US Holding LLC.

people and help entrepreneurs;
it wants to discover where their
true strengths lic and help them
find a space which fits those
strengths like a glove — because,
as mentioned by Frank Rahlf
during our interview, “Every
person can be a firework of
creativity, productivity, and
happiness if they find themselves

in the right position.”.

It’s a philosophy that echoes
in every corner of the office: the
carcful effort to find the best
possible match between a person
and their role, so that motiva-
tion, joy, and success can thrive
naturally. The company’s drive is
constant improvement — never
satisfied with the status quo,
always pushing boundaries to
redefine services, to place quality
at the very heart of what they do,
and to deliver more than anyone

CXpCC[S.

Built on values such as trust,
truthfulness, loyalty, quality, and
social competence, Daria US
balances being innovative and
modern with being conservative
at its core. That du;tiity is what
makes it unique. And whether
you're a client, an employee, or
a leader, the aim is the same: to
bring joy through the progress.
For anyone secking a fresh start,
a career path with perspective,
or simpiy the chance to reinvent
themselves, Daria US offers a
door wide open. Opportunitics

are always just a message away.

And as I step back into the
late Florida sun, one thing is
certain: whatever firework mi ght
]ight up the evening sky over
Fort Myers, there are others

being ignited inside these
walls every single day.

By Anna Winston
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From Village Savings to a Global Movement:
The Origins of Credit Unions in Germany and Canada

On a cold winter night in 1900, a small group of Working families gathered in the parish hall of Lévis, a

modest town across the St. Lawrence River from Québec City.

hey were not wealthy

merchants or bankers.

They were shopkeep-
ers, farmers, and laborers—
people who lived paycheck
to paycheck, often forced to
borrow money at ruinous rates
just to make it through the
season. That evening, under
the guidance of journalist and
reformer Alphonse Desjardins,
they pooled their meager sav-
ings into something entireiy
new in North America: a caisse
populaire, or people’s bank.

It was a modest start—just
$26 in deposits from a handful
of neighbors—but it marked
the birth of the first credit
union on this side of the Atlan-
tic. For the families present, it
was an act of hope: it was proof
that ordinary people could take
control of their financial lives.
For the movement as a whole,
it was the seed of an idea that
would cross borders, reshape
communities, and eventually
give rise to the credit union
system that millions of Amer-
icans belong to today.

Yet to fully understand
that moment in Québec—and
why credit unions resonate so
strongly across North Amer-
ica—we must travel back a
half-century earlier to rural
Germany, where the move-
ment’s true origins lie.

Germany in the 19th Centu-
ry: Banking for the Forgotten

The mid-1800s were years of
profound change in Germany.
The Industrial Revolution had
brought wealth to some but
left vast stretches of the pop-
ulation behind. In villages and
small towns, farmers, artisans,
and laborers found themselves
locked out of traditional bank-
ing. With little collateral and
irregular income, they were
deemed too risky for loans.
Their only recourse was local
moneylenders who charged
Crippiing interest rates, trap-
ping families in cycles of debt.
[t was into this world that two
reformers, Friedrich Wilhelm
Raiffeisen and Hermann Schul-
ze-Delitzsch, stepped forward.

Raiffeisen, a deepiy reli-
gious mayor in the Westerwald
region, was haunted by the
poverty he saw among farm-
ers. His solution was rooted in
Christian charity and collec-
tive responsibility. In the 1860s,
he beg:m organizing Rural
Credit Cooperatives where
neighbors pooled their savings
to extend loans to one another.
These cooperatives were bound
together by trust and solidar-
ity—if one member defaulted,
the community absorbed the
loss. Schulze-Delitzsch, a law-
yer and politician, operated
in more urban sctrings. He
championed People’s Banks for
artisans and shopkeepers, em-
phasizing democratic control,
self-help, and economic edu-
cation.

Unlike Raiffeisen’s faith-
based cooperatives, Schulze’s
banks were explicitly secular
and leaned on the Enlighten-
ment values of rationality and
civic responsibiiity. Though
their philosophies diverged,
their institutions shared key

principles that scill define
credit unions today. Firstly,
member ownership: Depositors
were not just customers; they
were stakeholders with equal
say. Democratic governance:
One member, one vote, re-
gardless of wealth. And lastly,
community focus: Profits were
reinvested locally rather than
siphoned to outside investors.

By the late 19th century,
Germany’s cooperative banks
numbered in the thousands.
They offered more than credit;
they offered dignity, giving
working people access to fair
financial services for the first
time.

Crossing the Atlantic: The

Canadian Adaptation

Half a century later, across
the ocean, another reformer
took notice. Alphonse Desjar-
dins, ajournalist in Ottawa and
clerk of the Canadian House of
Commons, had spent years re-
porting on financial struggics
among ordinary Canadians.
He was particularly outraged
by cases where families were
ruined by usurious lending
practices. In one instance, he
discovered a laborer saddled
with $5,000 in interest on a
loan of just $150—a debt trap
that shocked even scasoned
politicians.

Dcsjardins bcgan studying
European cooperative models,
poring over accounts of Raif-
feisen’s and Schulze’s experi-
ments. But he also understood
that any North American
version would need local ad-
aptation. Quebec, with its
tightly knit Catholic parishes
and traditions of mutual aid,
offered fertile ground.

So in 1900 on that fateful
winter evening, Desjnrdins
founded the Caisse Populaire
de Lévis, North America’s first
credit union. His innovation
was not only institutional but
cultural. Unlike German coop-
eratives, which were often tied
to secular or Protestant tra-
ditions, Desjardins anchored
his credit union movement in
Catholic social tcaching. Parish
priests frequently served as
leaders or advocates for caisses,
and the language of thrift, mo-
rality, and solidarity resonated
deeply with Québec families.

Dcsjardins was tireless.
Over the next two decades, he
traveled extensiveiy7 heiping
to found more than 200 caiss-
es populaires across Quebec
and parts of Ontario. He also
turned his eyes southward.
French—speaking immigrant
communities in New Eng]zmd,
struggling with the same finan-
cial hardships as their Cana-
dian relatives, invited him to
share his model.

In 1909, with Desjardins’
guidance, St. Mary’s Coopera-
tive Credit Association opened
in Manchester, New Hamp-
shire. It became the first offi-
cial credit union in the United
States, setting the stage for a
broader American movement.

What Made Credit Unions
Different
At their core, these German

and Canadian experiments
chailcnged the prevaiiing iogic
of finance. Traditional banks
measured value in collater-
al and profit. Credit unions
measured it in trust and com-
munity.

They were inclusive, de-
signed for people who had
been systematically excluded
from mainstream finance. They
were democratic, ensuring that
no single wealthy member
could dominate decision-mak-
ing. They were sustainable,
recycling local savings into
local loans, strengthening the
very communitics that sup-
ported them. These quaiities
gave credit unions a moral
resonance that extended be-
yond financial services. In
both Germany and Canada,
joining a cooperative was not
just an economic decision—it
was a declaration of solidar-
ity. Members weren’t merely
clients; they were co-owners,
responsible for one another’s
welfare.

\X/]iy This History Still Mat-
ters

More than a century later, it
may be rempting to sce credit
unions as simpiy another fi-
nancial option, differentiated
main]y by lower fees or higher
savings rates. Burt their roots
remind us that they were born
in times of deep inequality and
financial exclusion.

The German farmers of the
1860s, the Qucbec families of
1900, and the Franco-American
immigrants of New Engiand
all faced 2 common dilemma:
traditional institutions had
left them behind. Their re-
sponse was not resignation,
but invention. They created
somcthing new—financial
institutions that belonged to
them, answered to them, and
served their collective needs.
That DNA remains visible to-
day. When credit unions in the
U.S. talk about “pcopie hciping
people,” they are echoing Raif-
feisen’s vision of rural solidar-
ity and Desjardins’ dream of
mutual aid. When boards em-
phasize democratic elections
or member dividends, they are
carrying forward principles
first articulated in German
villages and Canadian parishes
over a century ago.

A New Series on the Amer-
ican Story

This article opens a se-
ries that will explore how
those European and Canadian
ideas took root in the United
States and evolved over the
decades. Future installments
will trace:

« The role of‘immigmnt com-
munities in sprcading credit
unions across the Northeast.
« The legislative break-
throughs of the 1930s that
gave credit unions legal recog-
nition.

« The ways credit unions
n;lvigated chnllenges from
banking competitors, regula-
tory ehanges, and economic
crises.

« How digital transformation, fintech, and globalization are
rcshaping the cooperative model in the 21st century.

By revisiting the origins of credit unions in Germany and Can-
ada, we gain perspective on why these institutions matter. They
were never intended to be just another set of banks. They were, and
remain, instruments ofcmpowerment—toois that communities
forged for themselves when no one else would help. As we look to
the future of American credit unions, that history provides not
only context but also inspiration. Just as German villagers and
Canadian parishioners once did, today’s members are called to
imagine what finance could look like if it piaced peopie, rather
than profit, at its heart.

By FTF, Sunshine Post Editorial Team

Credit unions were never just banks —
they were tools of empowerment, cre-

ated by people when no one else would

help.
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Oktoberfest Cape Coral 2025

Get all the insights you need for a celebration of 40 years of Bavarian tradition in paradise

Event Details
» October 17-19 and

24-26 (final two weekends of

October)

» German-American Social
Club, 2101 SW Pine Island Rd,
Cape Coral

» Tickets:
$& advance,
$10 at the door
» VIP Experience: $100-125 for
exclusive tents with private

bars, restrooms, and separate
entrance

Cape Coral’s Oktober-
fest celebrates its 4oth
anniversary by blend-
ing authentic Bavarian
tradition with Florida
flair, promising the
largest and most vi-
brant festival yet.

"zapttis’l The German-American Social Club
Q celebrates four decades of bringing authentic
Munich magic to Southwest Florida. This
milestone year promises the largest celebration yert,

transforming Pine Island Road into a slice of Bavaria
under the Florida sun.

The world’s most famous beer festival originated in
Munich, where millions gather annually in traditional
beer tents run by legendary Bavarian breweries. While
Munich’s Oktoberfest draws global crowds for two
weeks each fall, Cape Coral’s version captures that same

spirited atmosphere with a distinctly Florida twist.

Authentic German Experience

Cape Coral’s Oktoberfest welcomes 30,000 visitors
across three stages and dance floors, featuring live
bands flown directly from Germany alongside local
acts. Traditional German beer flows freely while vis-
itors dig into authentic specialties: crispy schnitzel
with German potato salad, tangy sauerkraut, warm
pretzels, and a trio of wursts—bratwurst, bauernwurst,
and weisswurst.

The festival encourages traditional dress, with leder-

hosen and dirndls adding colorful authenticity to the

1/

A group of men in traditional German clothing with marching band instruments. Photo: Pixabay/Picryl.

festivities. Families find plenty to enjoy in the dedicated
carnival area, complcte with rides, games, and activities

designed for younger festival-goers.

Event Details
When: October 17-19 and 24-26 (final two weekends
of October)

Where: German-American Social Club, 2101 SW Pine

Island Rd, Cape Coral
Tickets: $&8 advance, $10 at the door

VIP Experience: $100-125 for exclusive tents with

private bars, restrooms, and separate entrance

This 4oth anniversary celebration promises to be
Cape Coral’s most ambitious Oktoberfest yet, combin-
ing decades of tradition with the energy that comes from
milestone moments. Whether you're secking authentic
German culture or simply a great party under the palms,
this festival delivers both in equal measure.

By Miley, Sunshine Post Editorial Team

anm . 11
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Halloween in Southwest Florida

Southwest Florida celebrates Halloween with a distinetly tropical twist. From ghost tours through

mangrove forests to trunk-or-treat events under swaying palms, Cape Coral and Fort Myers offer

spine-tingling experiences that blend ancient traditions with Florida flair.

enturies of folklore,
Roman influence, and
Christian traditions

shaped what we celebrate today.
In Southwest Florida, those
traditions take on their own
character: trick-or-treating in
flip-flops, pumpkin patches
beside palm trees, and haunt-
ed trails where alligators lurk

alongside ghosts.

The Scares and Thrills

Gator Mike’s Frightmare on
78 returns this year with its sig-
nature blend of terror and local
flavor. Whether you brave the
haunted crail (complete wich
chainsaw-wicelding clowns)
or prefer sipping cider while
watching others scream, this
weekend destination delivers
authentic scares for all courage

levels.

Fort Myers’ s1st Annual
Haunted Walk at Calusa Nature
Center transforms a moonlit
boardwalk into spinc—tingling
theater. The wooded trail prom-
ises encounters with some-
thing—or someone—lurking
just beyond the path. This
half-century tradition proves
that the best scares often come

from the places we least expect.

t]‘;ll’leOTl’l’llﬂg parkmg ]OtS

Family-Friendly Options

The Lakes Park Fall Festival
runs throughout October, of-
fering bounce houses, spooky
train rides, and food trucks that
keep parents happy while kids
collect thrills. The month-long

games, and vehicles transformed into movie sets, complete with a

celebration ensures multiple opportunities for family fun without

Cape Coral and Fort
Myers host numerous

trunk-or-treat events,

into safe, festive Hallow-
een destinations. Local

businesses and families

claborate displays—pirate ships, haunted castles, and themed
spectacles that rival professional decorations. The Trunk-or-Treat

at City Hall (October 25) features costumed characters, interactive

T

the single-night pressure.

on October 31st.

convert their vehicles into

Halloween traces back to
the ancient Celtic festival of Sam-
hain, when people believed the veil
between two worlds grew thinnest

Photo: Pixabay.

dronc Sl’lOW éll’ld HOtC] TTZ}]"[SY]VZ}]"Ii;l SCTCCTliT]g on tl’lC ]3Wﬂ.

Southwest Florida’s Halloween
scene offers something for every scare
preference—from heart-pounding
haunted trails to f‘amily—f‘ricndly
festivities under the stars. Whether
you're secking genuine frights or
showcasing your pet’s costume cre-
ativity, the region delivers Hallow-

cen magic with a uniqucly Floridian

twist. Pack your costume, stock up on candy, and prepare to
experience Halloween where the moon shines over palm trees
instead of bare branches.

By S. Mehalick
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Island Hopper Songwriter Fest 2025

A musical journey remembered.

oSouthwest Florida’s
most scenic music festi-

val transformed beaches
and downtown venues into
intimate concert stages, where
country stars and emerging
artists created magic against
the backdrop of Gulf Coast
sunsets. Last month, Southwest
Florida witnessed something
extraordinary. When Septem-
ber’s golden light danced across
the Gulf of Mexico and warm
breezes stirred the palms, the
region transformed into a ]iving
soundtrack of voices, guitars,
and stories told through music.

From September 19-28, the
Island Hopper Songwriter Fest
delivered ten unforgettable
days of handcrafted melodies
spanning Cape Coral, Fort My-
ers, and the barrier islands. The
festival began on Captiva Island
(September 19-21), where songs
blended with ocean waves in
perfect harmony. The celebra-
tion moved to Cape Coral (Sep-
tember 22-23) with LOCASH
headlining at the Westin Resort
for an unforgettable night under
the stars that had fans talking

long aft er the final chord.

Downtown Fort Myers (Sep-
tember 24-25) became the fes-
tival’s beating heart as bars,
hotels, and intimate venues
transformed the River Dis-
trict into a vibrant musical
landscape. From poolside sing-
Cr-SONgWTiter CONCerts to cozy
tavern shows and creative work-
shops, the entire downtown
pulsed with sound and energy.

The grand finale unfolded
at Fort Myers Beach (Sep-
tember 26-28), where sand
met symphony in spectacular
fashion. Country star Chris
Young capped the festival with
a pool party concert at Pink
Shell Beach Resort, delivering
a stunning conclusion beneath
the tropical sky that perfectly
captured the magic of the past
ten days.

Where Festival-Goers Found
Their Perfect Moments

Between sets, visitors discov-
ered Southwest Florida’s most
captivatring spots. Bowman’s
Beach on Sanibel provided
pristine tranquility where fes-
tival-goers let ocean waves echo
the melodies still ringing in

their ears.

Fort Myers Beach offered
vibrant energy, perfect for
those spontancous post-concert
barefoot dips in the Gulf. Cape
Coral’s Yacht Club Public Beach
became a favorite among fami-
lies, delivering romantic sunset
views over the Caloosahatchee
River that provided the perfect
scenery for reflecting on the

day’s performances.

he festival atmosphere
extended beyond the
stages into the region’s

dining scene. Doc Ford’s Rum
Bar & Grille at both their Fort
Myers Beach and Sanibel loca-
tions buzzed with fcstival—gocrs
sharing stories over legendary
seafood and cockrails. The Bub-
ble Room on Captiva charmed
visitors with its eccentric dé-
cor and towering cake slices,
becoming an essential stop
between shows. Rumrunners in
Cape Coral drew crowds with
its waterfront setting, where
fresh fish, steaks, and sunset
cocktails created the perfect
intermission to a day filled with
the joy of music.

Sunshine Post Recommendeation:

» Doc Ford’s Rum Bar & Grille (Fort Myers
Beach & Sanibel): Famous for seafood, cock-
tails, and a relaxed festival atmosphere.

» The Bubble Room (Captiva): A cult favor-
ite with eccentric décor and oversized slices
of cake — a must between concerts.

Restaurants and Bars

flair.

» Rumrunners (Cape Coral): Located right
on the water, serving fresh fish, steaks, and
the perfect sundowner.

» Ford’s Garage (Downtown Fort Myers):
The quick burger stop between songwriter
sessions — complete with vintage old timer

Whats happening?
The Sunshine Post Event Calendar

Searching for the next big party or perhaps a sophisticated soirée? Look no further!

The Island Hopper Songwriter Fest has given our community

much more than concerts—it wove music into the very fabric of

Southwest Florida, where every venue told a story and every per-

formance became part of the region’s thythm.

By Tanja Muenster

>

Sunshine Post Recommendeation:
Beaches
Bowman’s Beach (Sanibel):

Untouched, peaceful, and perfect for music lovers
who want to let the sound of the ocean linger.

Fort Myers Beach: Livcly and colorful — ideal for
a barefoot dip in the Gulf after a concert.

Yacht Club Public Beach (Cape Coral):
Family-friendly with views of the Caloosahatchee

River

Photo: Pixabay.

The Sunshine Post Culture Department has all the latest tips on where to go, who to see and what

to do in and around Fort Myers. Enjoy!

Cape Coral Art League

October Show and Classes

Ongoing exhibitions and art classes

in Cape Coral for October

Edison & Ford:
Fall Festival

Downtown Fort Myers / Edison & Ford
Winter Estates — Seasonal festival with
themed activities and programes.

Annual Quilt Show

Downtown Fort Myers / River District
— Quilt exhibition, part of the cultural
happenings in the River District.

30

18

25

Nights at Sidney'’s:

Motown and Martinis

Musical evening at Sidney & Berne
Davis Art Center

10

The Rock Orchestra
by Candlelight

Barbara B. Mann Performing Arts Hall,
Fort Myers — Rock & metal anthems
reimagined in a dramatic orchestral show.

21

Send Us Your Event

Recommendations!
info@sunshine-post.com
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Drama, passion and team spiric: Why the Ryder Cup electrifies the golf world every two years!

hen the best golfers from
Europe take on the best
from the United States,

a golf course transforms into a stage
for raw emotion, fierce rivalry, and
unforgettable moments: the Ryder
Cup. Every two years this prestigious
showdown takes place, alternating
host sites between the continents. In
2025, America’s Bethpage Black will
turn into an arena where not only
birdies and putts matter, but also
nerves of steel, unity, and national
as well as continental pride.

“There’s nothing like it,” raved Rory
Mecllroy. “When you celebrate with
cleven teammates, it feels a hundred
times more intense than winning a
Major on your own.” Tiger Woods,
who has represented the U.S. multiple
times, once stressed: “Here, you don’t
play for yourself — you play for your
country and your continent. That
makes the pressure unimaginable.”
Words that capture the unique essence

of the Ryder Cup.

A Competition with Tradition
The Ryder Cup was founded in
1927, named after British businessman
Samuel Ryder, who donated the silver
trophy. Initially, it was the U.S. against

Record Holders

MOST SUCCESSFUL
INDIVIDUALS

USA: Billy Casper leads with 235
points.

Europe: Sergio Gareia holds the
record with 25 match wins and the
most poines overall at 285,

BEST PARTNERSHIPS

USA: Arnold Palmer & Gardner
Dickinson — undefeated with a 5-0
foursomes record.

Europe: Seve Ballesteros & José
Marta Olazabal — lcgendary duo
with unmatched chemistry and
success.

BIGGEST TEAM
VICTORIES

USA: Largest margin in history:
232-8%: over GB&I in 1967. In the
modern 28-point format: 199 in
2021 at Whistling Straits.

Europe: Record win came in 2004
under Captain Bernhard Langer:
18%~9¥: at Oakland Hills — still the
heaviest U.S. home defeat.

All Photos in This Story: Pexels.

Great Britain, later joined by Ireland.
In 1979, the team was expanded to “Eu-
rope” to break American dominance -
adecision that turned the Cup into one
of the most dramatic sporting events
in the world. Since then, the U.S. and
Europe have traded victories, with
nearly every edition writing its own
dramatic story.

Spanish legend Seve Ballesteros,
who shaped the competition like few
others, once said: “The Ryder Cup is
not a normal tournament — it’s war,
in a sporting sensc.” His passion and
fighting spirit made him, especially
in the 1980s, a lasting symbol of the
European team.

The Match Format

The Ryder Cup uses the match play
format. Players or pairs compete hole
by hole. Winning a hole puts a player
“1up”. If the lead grows, it becomes “2
up”, and so on. If opponents tie a hole,
no points are awarded. With 18 holes,
a match can end carly if a player is
mathematically unbeatable — for ex-
ample, “4 & 3" means four holes ahead
with only three remaining. Matches
can also end in a tie, with each side
carning half a point.

Friday & Saturday: Two sessions
per day (morning and afternoon). Each
session has four matches, all in pairs.
That means only 8 of the 12 players
per team are active at any one time.
Caprains’ pairings and tactics are cru-
cial — chemistry often beats rankings.

Morning: Foursomes (alternate
shot), widely considered the tough-
est format. Two golfers play one ball
alternately.

Afternoon: Fourball (best ball),
where each golfer plays their own ball
and the better score counts.

Across Friday and Saturday, 16
points are up for grabs.

Sunday: 12 singles matches, worth
12 points total.

That makes 28 points overall. Eu-
rope, as the defending champion, needs
14 points to retain the Cup, while the
U.S. needs 14% to win it back.

e TR

Why the Ryder Cup is Unique

Unlike traditional golf tournaments
where silence reigns, the Rydcr Cup isa
cauldron of noise. Fans in blue-and-gold
or red-white-and-blue chant, cheer, and
boo. “The first tee at the Ryder Cup feels
like the Super Bowl — only you're all alone
over the ball,” explained Justin Rose.

The Americans often set the tone
with fiery talk, while Europeans strike
with quieter but just as powerful words.
Ahead of 2025, U.S. captain Keegan Brad-
ley made it clear: “I've been doubted my
whole (...) life. That's when I do my best
work. We are gonna go to Bethpage to
kick cheir (...)

Traditionally, there was no prize
money — players competed for honor and
history alone. But in 2023, Team USA
controversially introduced a $200,000
appearance fee per player (donated to
charity). European caprain Luke Donald
countered: “I asked all 12 guys in Rome
what they thought. Not one of them even
considered playing for money. That’s not
what this event is about. We know what
we're playing for — and that’s enough.”

The Cup thrives on team spirit in a
sport built on individuality. As Sergio
Gareta put it: “When you know ten guys

sion’:

tOfy.

196
. 9]ack Nicklaus con-
ceding a putt to Tony
Jacklin — a timeless act
of sportsmanship.

1999
Brookline”: U.S. fans

storming the green be-
fore the last match had

finished.

have your back, you automatically give a
little more.”

But the pressure is immense. Even Scot-
tie Scheftler, world No. 1, faltered in 2023,
earning just one point from four matches.
His 9&7 foursomes loss with Brooks Koep-
ka against Vikcor Hovland and rookie
Ludvig Aberg was the heaviest defeat in
cup history.

Ryder Cup 2025

This year’s venue: Bethpage Black, Long
Island, New York — one of the toughest
courses in the world with narrow fairways,
deep bunkers, and lightning-fast greens.
“This is no place for the faint of heart,” said
former U.S. captain Zach Johnson.

Team Europe: Veterans like Rory Mell-
roy and Jon Rahm, paired with rising stars.

Team USA: Anchored by Scottie Schef-
fler, Jordan Spieth, and Collin Morikawa.

The Ryder Cup is more than a tourna-
ment. It's a celebration of passion, rivalry,
and sporting drama. It proves that golf
can be loud, emotional, and bigger than
any individual. Or, as Jack Nicklaus once
said: “The Ryder Cup shows us that golf'is
more than just a game — it shows us what
it means to be part of something greater.”

By John Heinrich

For the Ages

— “The Conces-

— “The Bartle of

2012 — “The Miracle at
Medinah™ Europe stag-
ing one of the greatest
comebacks in golf his-
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Local Happenings

Hidden Sparks

In this feature, we introduce you to two
wonderful animals ecach month - this
time from the Cape Coral Animal Shelcer.
Many of them have been waiting far too long for
the chance to find a home of their own. Sometimes
it’s because they have a truly special character. And
sometimes it’s simply because no one has yet rec-
ognized their beauty, their sparkle, or their unique
potential.

Yet, these animals already carry something cruly
wonderful within them — and they deserve to be seen.
With thiscolumn,wewanttogive themavoice and con-
nect them with the people who are the perfect match.
Maybe you will discover your new best friend right
here.

By J. & ]. Heartley

Hours of Operation:

Tucsday & 'Ihursday:

12200—5:00 pm

Friday through Sunday:

12:00—4:00 pm

Monday & Wednesday:
Closed

Cape Coral Animal Shelter
325 SW 2nd Avenue
Cape Coral, FL 33991

More information and all adoptable
animals at:
www.capecoralanimalshelter.com

TAMERLANE (LUNA)

is a 3—5-year-old Domestic Short Hair female. She
is spayed, up to date on vaccines, and current on
flea/tick and heartworm medication. Tamerlane (burt
her friends call her Luna) is sweet, sassy, and full of
things to say—just ask her! She’ll grumble, chateer,
and throw in a little sass to keep things interesting.
She likes affection, but on her terms—queen behavior
only, thank you very much. She’d do best as your
one-and-only. She's got a big personality in a fluffy
lictle package, waiting to bring her unique charm to
the right home. Tamerlane (Luna) has been with us
for almost 100 days! Her adoption fec is $70, making
her a charming little queen ready to brighten the
right home with her presence.

— Pets Looking to Shine

Photos courtesy of Cape Coral Animal Shelter.

TIANA

is a 5—7-year-old Chihuahua mix female. Tiana is
a fierce little girl and a tiny powerhouse with a big
attitude! She's got plenty of personality, and she’s not
afraid to show it—this girl is all sass, all the time. She’ll
thrive in a home full of love and laughter, especially if
it’s one with strong women who can match her energy.
If you give her love, patience, and snacks (of course!), she
is bound to spice up your life in the best way possible!
Tiana is dog selective (she prefers small male dogs), so
any interested person would need to bring their dog to
meet her. Tiana has been with us for over 8oo days! She
is up to date on all vaccines, spayed, and kept current
on flea/tick and heartworm medication. Her adoption
fee is just $20, making her an incredible little treasure
waiting for a second chance.

GERMAN BAKERY & BISTRO

"Best B/’e@%f Sanawiches in Jown”

Breakfast & Lunch Specials
Danish Royal Pastries
German Bread & Rolls

3512 Del Prado Blvd S, #104, Cape Coral




12 Daily Life October 06. 2025, Issue No. 1

Trust — The Quiet Foundation of All Greatness

It always begins quietly. Trust. It needs no applause, no headlines, no show. It arises in the space between people, in the unspoken
“I see you” — and often reveals itself when something does not go according to plan.

rust is the invisible foun-
dation on which every-
thing great is builc -

whether in relationships, teams,

organizations, or societics. With-
out trust, everything remains

fragile.

With trust, even the shaky can
become stable.

How trust manifests itself — or
what happcns when it is 1acking
You can recognize it by how peo-
ple interact with cach other in
different circumstances. Whether
mistakes lead to blame — or to an
invitation to learn together.

Where trust is lacking, inse-
curity, withdrawal, and compet-
itiveness grow. Where trust lives,
cooperation, courage, and genuine
connection arise.

rust is not blind — it is
conscious
Contrary to many mis-

CO]’ICﬁptiOl’lS7 trust dOCS not mean

being naive. It means consciously r l Y rust creates momentum — not through pres- Trust is the basis on which people can open up and reveal them-

Photo: I’ixabay.

choosing what I build my expec- sure, but through clarity selves. In a world that is moving ever faster, trust is not a luxury. It is

tations on. It means seeing my Those who trust don’t need to double-check. infrastructure. For everything that is meant to last.

counterpart in their integrity — Those who trust waste less energy on control and mis-

cven if I cannot guarantee it And o Truse creates space for ideas, dialogue, and speed r l Yhe gift of lived trust When trust is not just a value but an

it means living my own integrity — because the ground is solid. attitude, something precious emerges: People begin to take

in such a way that others can feel responsibility, not because they have to, but because they

seeure n 1t. want to. Teams begin to open up, not because they are perfect, but
because they feel safe.

Trust is quiet. But its impact is loud.

How can you tell that you trust
— I'Cally tI'llSt — SOmCOn€? What does this mean for us socially?

If we learned to trust more consciously again — not blindly, but
clearly, with an open heart and an alert mind - then our society would
And hOW can Othc’)‘s fCCl that they can trust not only become more stable, but also more humane.

2 Less fear, more togetherness. Less control, more responsibility. Less
you . withdrawal, more genuine encounters.
By Angelique Soularys

Sunshine Post Recipe of the
Month:
Key Lime Cheesecake

October is here! The cozy season of the year when we all love
to treat ourselves. While pumpkin and apple are the classic
staples of any autumn dinner table, our Key Lime Cheesecake
brings a refreshing twist. The combination of zesty lime, silky
cheesecake, and a crunchy crust makes it a true showstopper
for any fall gathering. It’s easy to make ahead and chill over-
night. Join us in making a dessert that feels just right on both

sunny fall afternoons and cozy evenings.

Sunshine Post Key Lime Cheesecake. Photo: Anna Winston

INGREDIENTS (for a 9-inch springform pan) INSTRUCTIONS

For the crust: . . . .
1. Mix the cookie crumbs with melted butter. Press firmly into

2 cups graham crackers or butter cookies, crushed (we used Animal Crackers) the base of the springform pan and chill for 15 minuces.

Y. cup melted butter

For the filling 2. Beat filling ingredients until smooth (if needed in a blender).

Add the eggs one at a time. Stir in lime juice and zest.
2 cups Greek yogurt

. 1 cup cream cheese, room temperature . .
p ’ P 3. Pour the filling over the crust. Bake in a preheated oven at

: 2 ¢ggs °F (fan) for so— inutes. Let it cool slowly in th ith
. % cup sugar (or % cup Monk Fruit sweetener for a sugar-free version) 325°F (fan) for 50-55 minutes. Let ic cool slowly in the oven wi

Y cup all purpose flour (if the filling isn’t thick enough) the door slightly open.

1
 teaspoon salt 4. Refrigerate for at least 4 hours, ideally overnight.

2 tablespoon lime juice
‘ Zest of 2 limes (Key Limes if available) 5. Whip cream with powdered sugar or sweetener, spread over

. 1 tsp vanilla extract T .
P the cheesecake, and decorate with lime slices or zest.

For the topping;

% cup heavy cream
p y

1 thsp powdered sugar (or % tbsp powdered Monk Fruit sweetener for a S
sugar-free version) SUNSHINE POST 11
. Lime slices or zest for garnish

Add a pinch of cinnamon to the crust mixture! It pairs

Enjoy a perfect dessert for golden October days...
Fresh yet cozy — our Key Lime Cheesecake!
By Anna Winston, Sunshine Post Editorial Team

beautifully with the fresh lime and gives the cheesecake a

subtle autumn tOUCl‘l.
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AQUA VlTA
SERVICES PLUMBING

Living in Florida means sunshine, beaches, and... plumbing
problems that just can't wait.

At Aqua Vita Plumbing, we bring fast, reliable, and
professional plumbing services
with a tropical twist.
From new construction and remodeling to re-pipes, water

heaters, and emergency
repairs - we've got you covered.

Our promise: No leaks. No stress. Just smooth flow. ' . R

. R |

NEW CONSTRUCTION & REMODELING

RE-PIPING & UPGRADES

Contact Us @
@ More Information , 239-309-6697
www.aquavita-plumbing.com

LICENSE #CFC1433094

We Want to
Hear from
You!

Your voice matters. At the Sunshine Post, our new Letters To the Editor section is a
space for readers to share opinions, spark conversations, and respond to the stories
shaping our community.

Whether you want to comment on a recent article, highlight a topic that

deserves attention, or simply share your perspective - we welcome your thoughts.

Send your letter (up to 250 words) to editor@sunshine-post.com.
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Revolutionary: How Al Can
Transform Your Day

Artificial intelligence is not science fiction — it hasn’t been for a long time.

More and more people
arc using Al tools to
master everyday
challenges — from week-
end trips, to what's for
dinner, to budgetig. In
this

series, powered by the
insights of our tech
team and seasoned Al
coNnoisseurs,

we will show you how
you too can benefit
from this technology.

What's your every-
day AT Question?

Whether it’s a recipe,
travel dilemma, or practical

tip, send us your most used

info@sunshine-post.com

Subject: “Al Prompt

Submission”

DID YOU
KNOW?

The best Al prompts are
specific! Specificity = Better
results!

Instead of: “Hclp me cook”
Try: “Quick 30-min dinner

for 4 with chicken”

Weckend Planning Made Easy

“Plan a fun, family-friendly weekend
in and around Fort Myers for two
children (ages 8 and 11) that includes

more than just the beach.”

Al suggests:

1. Visit Manatee Park

2. Explore Edison & Ford Winter Estates
3. Shell Factory & Nature Park

Creative Cooking with Al

“I need a quick dinner recipe. | have
chicken breast, broccoli, red bell

pepper, onions, and coconut milk.”

Al suggests:
A “Quick Chicken Vegetable Coconut Curry”.
Sauté ingredients, add coconut milk and spices,

simmer. Perfect with rice!

TECH QUOTES OF THE DAY

“Al is not here to replace hu-
mans, but to empower them.”
Marc Siewert, MJ & Sons

Travel Planning Assistant

“I have a 4-hour layover in Chicago
O’'Hare. What can | realistically do or
see without missing my connecting
flight?”

Al suggests:

1. Visit the Art & Exhibits Program displays
2. Relax at the Yoga Room (Terminal 3)

3. Try local Chicago food at Tortas Frontera

4. Allow 90 minutes for return to gate

Smart Saving

“| want to save an extra $200 this
month... give me three simple,
concrete tips.”

Al suggests:

1. Create a weekly grocery budget
1. Create a weekly grocery budget
2. Make coffee at home

3. Find free leisure alternatives

“The future of Al is not about

replacing humans, it’s about

augmenting human capablhtles.”
Sundar Pichai, CEO of Google

Caricature of the Month: October

“Like the Moment, Not the Feed”

By DiSi, Sunshine Post Editorial Team
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The Sunshine Post Crossword Puzzle

Happiness, Culture & Sunshine
Florida

1. The “Sunshine State” of the USA

2. City famous for Art Deco architecture and pristine beaches
3. Largest theme park in Orlando: ___ ___ World

4. Vast swamp region in southern Florida
5. Popular fruitc featured on Florida’s state ﬂag

Happiness
6. Opposite of negativity
7. Short uplifting motto: “___ thinking”
8. Feeling of happiness or satistaction
9. English word for a cheerful facial expression

Culture

10. Greek word meaning “love of wisdom”

1. A famous German-British Baroque composer: George Frideric ___
12. A city known for Richard Wagner

13. UNESCO World Heritage site in Egypt: ___ of Giza

10. 11.
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